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GoLF RuLes Quick REFERENCE IPHONE APP —

WHEN FACED WITH 4 GUESTION regarding rules, golfers would typically consult a booklet near-
Iy 200 pages long. Not anymore.

Written by Yves C. Ton-That, an international rules official for more than ten years, there is
now an iPhone/iPod application thar allows a player to simply touch the sereen in an area thar

corresponds to the circumstances surrounding his or her ball to — within seconds — find the an-
swer or procedure on how to correctly address the situarion.

Called by Golf Digest *....the best effort vet to decipher the Rules of Golf”, the app features more
than 200 illustrations and animated slide shows char display real-time 310 graphics wich grear clariry. T

Awarded “Best New Product”™ at the golf industey’s nwo largest golf trade shows, the "iGel-
Frules" application is available from the iTuncs App Store. The price includes all rule updares
until the end af 2011 as well as new language versions thar are added during che same period.
Suggested retail price: $9.99. www.igolfrules.com.

House oF CARRINGTON OUTERWEAR —

TIMELESS, CLASSIC GOLF AFPAREL bas a decidedly British personality thanks to Andy and Tim
Bell, entrepreneurs who launched the high-end clothing company in 2005,
Waorking from a “ba centered around characters residing in the House of Carring-
_ ton, an estate overlooking the English Channel, the fwo brothess stitched together a colkstion
of fine ailored clothing and sportswear defined by evident derailing and huxurious fabrics
== s The brands — worn comfortably on the course, the tennis court or in the office — features
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=S % names such as The Legend, Oxford Knights and Westinscer Palace.
% Especially appealing to the younger golfer, the Blacksheep brand exudes the sophistication of
:‘:_:__———__-—-—__"—“‘—%_\ Saville Row, yer infuses the rebellionsness of rack " roll. sabelle, a brand tailored o wormen,

%_ has a relaxed sophistication and subdued sexiness.

% Awvailable at The Broadmaor, Castle Pines Golf Club and scleer apparel seores, the clothes retail

from §85 10 2,500, whw houscofcarrington con.
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Miura “SERIES 1957" PUTTERS —

ACCORDING TG PELZ GOLY INSTITUTL RESEARCH, golfers lese almost 80 percent of ctheir shors to par inside of 100 yards from
the green — with poor putting being one of the leading shot stealers.

With his Serics 1957 purrers, Katsuhiro Miura may have designed just what golfers need to lower their scores. Often re-
fereed to in the Japanese media as having the Hands of God, the mascer craftsman actually works in his factory every
day with his two sons.

The toe weighred, off ser blade purter — named so in honor of the vear Miura got
his start i the golf business — features an extremely forgiving milled face thar
produces a strike that helps achieve the truest of rolls through reduced skidding,

Torged in two weights — 350 and 370 grams — the putters give golfers
improved feel and distance control, while an oiled nickelichrome finish ex-
udes a classic appearance,

Theee medels — the KM-350, MP-005 and MP-006 — have three shaft ap-
tions and the slightly larger heads on the double 0 series may give golfers a bit more
confidence around the green, Snggested retail price: $390. wwav.miuragolf.com,
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